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NOTIFIED RFP SCOPE
OCTOBER 12, 2021
(UPDATE)

LOREM IPSUM

Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod temp

Lorem ipsum delor sit amet, consectetur adipiscing elit, sed do
eiusmed tempor incididunt ut labore et dolore magna aliqua. Ut onim
ad minim veniam, quis nostrud axercitation ullames laboris nisi ut
sliguip ox 0a commodo consag Duis aute iruse dolor in
reprehondarit in voluptate velit esse cillum dalore eu fuglat nulla
pariatur, Exceptour sint occ upidatat non proident, sunt in culpa
qui officia deserunt mollit ansm id est labonem,

ecat

LOREM IPSUM

Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod temp

Lorem ipsum dolor sit amet, consectetur adipescing olit, sed do
clusmad tempor incididunt ut labore ot dolore magna abiqua. Ut enim
ad minim veniam, quis nestrud exercitation ullameo labaris nisiut
aliquip ox ea commodo consequat. Duis aute insre dolor in
reprehenderit in voluptate vedt esse ollum dolore eu fugiat nulla
pariatur, Excopteur sint occaecat cupldatat non proident, sunt in culpa
qui officla deserunt mollit anim id est laborum

LOREM IPSUM

Lorem ipsum doler sit amet, consectetur adipiscing
elit, sed do eiusmod temp

Lorem ipsum dolor sit amet, consectetur adipiscing efit, sed do
eivsmod tempor incididunt ut labore et dolore magna aliqua. Ut anim
ad mimm veniam, quis nostrud exercitation ullameo labons nist ut
aliquip ex ea commodo consequat. Duis aute irure dolor in
reprehenderit in voluptate velit esse ciflum dolore eu fugiat nulla
panatur. Excepteur sint occascat cupidatat non preident, sunt in culpa
qui efficia deserunt malliz anim id est labomum

LOREM IPSUM |

LOREM [PSUM DOLOR SIT AMET,

caecat cupidatat non proident,
in culpa Sirans
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Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmad tem

LOREM IPSUM

LOREM IPSUM

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco
laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit

YOU.

We really lock forward to
partnering with you.
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DISCLAIMER

Larem Ipsum dolor sit amat, piscing elit, sed do ei tempor incididunt ut labare et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullameo laboris nisi ut aliquip ex ea commeode consequat. Duis
aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulls pariatur. Excepteur sint occaecat
cupidatat nen proident, sunt in culpa qui officia deserunt mallit anim id est laborum.

Larem Ipsum dolor sit amet, dipiscing elit, sed do ei d tempor incididunt ut labare et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullameo laberis nisi ut aliquip ex ea commode consequat. Duis
aute irure delor in reprehenderit in voluptate velit esse cillum delere eu fugiat nulla paniatur. Excepteur sint occascat
cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est laborum.

OPENMINDED

WHERE WE START - THE MARKET OPPORTUNITY

Lorem Ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore

SPECIFICS:

* lpsum

» Consectetus adipiscing elit,
sed do eiusmod tempor

* Incididunt ut labore

* Larem

01/ INTRODUCTION & PURPOSE

O‘J:’EI\MH NDED

03 |OPEN MINDED APPROACH

O‘PE N\/h NDED

WE ARE HERE TO CREATE CHANGE

THE PROBLEM IS DECADES OLD
Lorer lpsum dolor sit amet, consectetur adipi elit, sed do eiusmod tempar

idunt ut labore et dolore magna aliqua. Ut anim ad minim weniam, guis nostrud
- tation ullamco lat nisi ut aliquip ex ea commodo consequat Duis aute irura
dolor in reprehenderit o uptate valit esse cillum dolore eu fugiat nulla panstur.
Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mallit
anim id est laborum

Lorem lpsum dolor sit amet, consectetur adipiscing elit, sed do elusmod tempar
incididunt ut labore et dolore magna aliqus. Ut enim ad minim veniam, quis nostrud
axercitation ullamco laboris nisi ut aliquip ex ea commado consequat. Duis aute inure
dolor in reprehendarit in voluptate velit esse cillum delore eu fugi la pariatur.

Excepteur sint occaecat cupidatat non proidont, sunt in culpa qui officia deserunt mollit
anim id est laborum

Client: Openminded
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INVESTMENT STRATEGY

Lorem lpsum dolor sit amet, consectetur adipiscing alit, sed do eilsmod tempor incididunt ut

labore ot dolore magna aliqua. Ut enim ad mi weniam, quis nostrud exercitation ullameo
lnbaris nisi ut aliquip ex ea commodo consequat, Duis aute irure dolorin reprehenderit in
voluptate velit esse dllum dolore eu fugiat nulla panatur. Excepteur sint cccaecat cupidatat non
proident, sunt in culpa qui officia des t mollit anim id est laborum.

Objective: Design various powerpoint template pages capturing brand essence
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THE FUTURE IS PSYCHEDELIC

Lorem lpsum dolor sit amaet, consecte ipiscing ek, s viusmod tempor incididunt ut
labore ot dolore magna aliqua. Ut enim ad minim veniam s nostrud exorcitation ullamee laboris

nisi ut aliquip ex oa commede con at. Duis aute irure dolor in reprehendenit in voluptate velit
osse cillum delore eu fugiat nulla pariatur,
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remaining essentially unchanged. It was popularised in the
19605 with the release of Letraset sheets containing Lorem Ipsum
passages, and more recently with desktop publishing software like Aldus
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= Lorem ipsum dolor sit amet, consectetur adipiscing elit. Mauris nisl
risus, ultricies a odio non, lobortis facilisis tortor. Suspendisse purus
nisi, tempus a massa vel, posuere accumsan justo. Nunc eget quam
interdum, tincidunt velit et, pretium sem. Proin eleifend volutpat
leo. Suspendisse potenti. Morbi at dui libero, Curabitur venenatis
eleifend arcu, a faucibus nisi maximus vel.
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Cybis provides business-oriented
cybersecurity services to the
commercial sector

Vision: We help our clients “Think like an Attacker"
* Aftackers don't care about organizational silos and boundaries ~ they take the path of least resistance to
achieve their objectives.
« To expose an atlacker’s potential objectives, Cybis starls by exploring the value in your business, to both
your stakeholders and your potential adversaries.
+ Cybis takes an integrated approach, across lechnology, physical, and human dimensions, to identify and
address vulnerabilities and threats lo your networks,data, operations and people.

Mission Statement
Cybis delivers Agency Grade™ securily advisory capabilities to support integrated programs thal help make
our clients more secure and resilienl.

Value proposition
* Ex-NSA/CIA/DOD cyber operators
* Integrate technology. physical and human elements
* Focus on long-term client relationships
* Vendor/Tool/Solution agnostic recommendations

Cybis Is Your Trusted Advisor For Cybersecurity Strategy

Headline
CYBIS OVERVIEW AND CAPABILITIES goes here

. March, 2018 * Lorem ipsum dolor sit amet, consectetur

« eleifend ipsum, quis dapibus urna varius nec.
Integer ut eros in turpis efficitur

= vestibulum rhoncus consequal. Donec sodales
sem eu eral dictum, in posuere

S

I ® Client: Cybis
Objective: Design power point and materials

for sales team conference 2020

Confidential and Proprietary © Cybis LLC, All Rights Reserved

CYBIS POWER POINT PRESENTATION TEMPLATE
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Client: Ketchum
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FROZEN
OMELETS &
EGG BITES
CLUB

PACKAGING

CREATIVE DEVELOPMENT PROPOSAL

Client: Biondo Group for EB
Objective: Design template for presentation

CATEGORY
ASSESSMENT

Lorem Ipsum has been the industry’s standard durnmy
lext ever since the 1500s, when an unknown printer took
a galley of type and scrambled it to make a type specimen
book. It has survived not only five centuries, but alsothe
leap into electronic typesetting, remaining essentially
unchanged
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FARM FRESH
\ EGG'LAND'S
BEST

OVERARCHING
BRAND

TO BRING BACK EGGS FROM THE ORDINARY!

Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod ternpor incididunt ut labore et dolore
magna aliqua. U enim ad minim veniam, quis nostrud
exercilation ullamco laboris nisiul aliquip ex ea commeodo
consequal, n culpa qui officia deserunt mollil anim id
est laborum.

OVERARCHING
BRAND

EB PRESENTATION TEMPLATE



OUR
PROMISE

TO BRING
BACK EGGS
FROM THE
ORDINARY!

CAGE FREE

.-

EE CHEESE
T MELETS -

LA

I-IOW WE DO IT

PRODUCING THE VERY BEST.
WITH HEALTH ALWAYS Iﬂmm

EGGLAND'S
BEST

OUR
CHALLANCE

= biondogrup

EGG'LAND’S

Client: Biondo Group for EB
Objective: Design template
for presentation
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THE
JOURNEY

Lorem Ipsum hasbeen theindustry sstandard dummy
text ever sines the 15008, when an unknown prisiter took
a galley of type and scrambled it to make a type specimen
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the leap into electronic typasetling, remaining
essantidllyunchangsd
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A UNIRUE BLEND OF MARKETING PROFESSIONALS
WORKING TOGETHER TO FROVIPE FORTUNE 500
COMPANIES WITH THE RIGHT SOLUTIONS FOR
WINNING RESULTS

4/

u'--HcPUE— BLEND OF
MARKETERS =
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I ‘tt “ &
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-'/SAI'U\ LEE FRESH BREADS S0
BREADS, ROLLS, BUNS, CEOSSANTS

MICHELOB ULTRA
LOW-CARR BEER.

BERRY BURST CHEERIOS

6 aN MARKETING
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REVOLUTIONARY NEW
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BREAD BRAND AT RETAL

. w,
AFFROACH TOR SARA LEE  Jh gu o
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TOP FIVE (5) NEW FRODPUCT
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BY BEN MARKETING L
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Client: Pepsico
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A New
World

Definition of PR;

3. Pick
the Right
Channel

We are operating
in a fast-changing

branding, marketing and

communications world,

and that requires new
and different behaviors

and practices from Brand

Communications/PR.

To amplify our brands
by building a robust
integrated Brand
Communications
capability that drives
sales, improves ROI
and helps us outpace

Reminde -

ionahios with
i ormplrmnt

These behaviors
help ensure a strong
partnership between
Brand Communications
and Marketing
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PACKAGING:

1. STOP
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Client:
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Objective: Design template
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JOHNNIE WALKER.

Client: Diageo
Objective: Design template for client
brand communitaion

IDEA

UNIQUE SERVES THAT
OFFER CONSUMERS
NEW OCCASIONS.

Drive awareness,

trialand conversion

through a comprehensive

Johnnie Walker cocktail

strategy that capitalizes Tois YEAR AND
on category growth INTO NEXT

PR e b
and flavor trends. i)
BE A RISE IN ScoTcn

COCKTAILS

:

& W/gng BLENDED SCOTCH WHISKY

SITUATION

CONSUMER INTEREST IN WHISKEY IS AT AN
ALL TIME HIGH

* Whiskey has overtaken Vodka to become the #1 Best Selling Spirit.! -
= Whiskey is the fastest growing spirit in Menu Mentions.? i O -H NNIE WA LKER — The Spirits Business:
- Whiskey/Bourbon +31%* i
- Scotch Whisky +9.22 ~ A
* 3 out of the top 10 fastest growing cocktails are whiskey based.*

JOHNNIE WALKER IS THE #1 SELLING

SCOTCH WHISKY'

* Johnnie Walker remains the top called for Scotch brand.*

* Blue and Black Label are among the top 5 fastest growing scotch
brands on menu.?

- How IT WORKS . *

| Qur strategy offers philosophy and specific serves that showcase the
E wersatility of Scotch and its ability to be at the heart of the cocktail.

THE STRATEGY IS A TWO TIER APPROACH:
TIER 1: “SCOTCH &*

= These simple cocktail recipes are an easy way to enjoy
Johnnie Walker with serves that accommodate speed
of service accounts.

WHILE JOHNNIE WALKER IS
GROWING...IT’S MENUED AS A
STAND ALONE SPIRIT RATHER

TIER 2: REIMAGINING THE CLASSICS
THAN A MIXED DRINK? '

. = Classic Cocktails with a Johnnie Walker twist! These ﬁ
“cocktail recipes should be recommended for accounts ;

at play more in the cocktails space. (/ &,

JOHNNIE WALKER

, KEEP WALKING

et 1, Min s XACK £2 W MENOBE: 1 Tas it (%0 3006 3 Gorvaivam s £2 W e

REIMAGINED
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