


PACKAGING DESIGN




Client: Dupont
Objective: Logo and package design for new product.

PACKAGING DESIGN_FOR NEW PRODUCT SWEET ‘N EASY
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Client: Dolphin Organics
Objective: Design logo and package for organic line of bath products for babies and teenagers. Design to capture the simple ingredients and the organic claim.
While adding an essence of innocence and fun to attract mom shopping for baby or teens.

BRAND IDENTITY & PACKAGE DESIGN - DOLPHIN ORGANICS



Client: Dolphin Organics
Objective: Design logo and package for a second organic line in the family of Dolphin Organics. Design to focus on teens and capture the youth, vibrant energetic
and style while maintaining the brand’s innocence and natural look.

BRAND IDENTITY & PACKAGE DESIGN - DOLPHIN ORGANICS



Second Option Design

Client: Dolphin Organics
Objective: Design brochure for new product launch of “Dolphin Organics” Brochure and design to capture the essence of brand, inform and educate.

BROCHURE DESIGN - DOLPHIN ORGANICS



Client: Five Star

Other variation logos

Objective: Logo and package design for high quality organic feel.

FIVE STAR LOG AND PACKAGE DESIGN



Client: Kanberra Life
Objective: Logo re-design and package design for a line of products that purifies air quality in cars, boats and homes. Package to evoke the cleanness of fresh
air and high quality.

KANBERRA LIFE - LOGO & PACKAGE DESIGN - KANBERRA LIFE
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Client: Neiman Marcus
Objective: Package design for
holiday gifting of Neiman Marcus
own line of flavor chocolates.

NEIMAN MARCUS HOLIDAY CHOCOLATES PACKAGE DESIGN



Client: Neiman Marcus
Objective: Package design for
holiday gifting of Neiman Marcus
own line of flavor chocolates.

NEIMAN MARCUS HOLIDAY CHOCOLATES PACKAGE DESIGN
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Client: Coca-Cola
Objective: Logo design for package, POS materials and wearables announcing new product line “Grabables” Logo to convey the ease of handle and portability of smaller
size bottle.

COCA-COLA LOGO DESIGN FOR NEW PRODUCT LAUNCH GRABABLES



Client: Culturelle
Objective: Logo and package design of the pre-existing brand. Design direction to focus on new logo and brand look to evoke
ease of movement and modern design. Utilizing color and Icons to depict the various sizes and choices in brand line-up.

CULTURELLE NEW PACKAGE AND LOGO DESIGN



Client: Juicy Juice
Objective: Design package for new product line of Juily Juice.

JUICY JUICE NEW PRODUCT PACKAGING DESIGN



Client: Juicy Juice
Objective: Design package for new product line of Juily Juice.

JUICY JUICE NEW PRODUCT PACKAGING DESIGN



Client: Juicy Juice
Objective: Design package for new product line of Juily Juice.

JUICY JUICE NEW PRODUCT PACKAGING DESIGN
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THANK YOU!





